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Ethical Concept
In business management and administration, whether you are working with a small business or large organization, the application of ethical concepts is something so crucial for business performance (Small, 1993). Mostly the business has an obligation of meeting some of the economic aspect but also the implementation of ethical responsibility is a crucial element to consider. Regardless of the position that someone holds in an organization, it is the responsibility of everyone to make sure that all these ethical concepts are followed effectively which helps the business to perform well.
According to Small (1993), integrity in a workplace more so in the business area plays a crucial role in the performance of the business. Integrity is the most important ethical concept because it covers such a broad area. From Small (199), ethics are something that is naturally created, and as such everyone should act with integrity.  Therefore, everyone possesses some of the principles that the governor influences in their performance in the business areas.
These ethical concepts in business management and administrations include integrity, respect, honesty, compassion, and personal responsibility. These are nonprofitable in the business but they help to enhance services that steer towards ethical values among the people.
However, there are management ethics and standards in business management and administration such as immoral management, moral management, and amoral management.
Immoral management; is where the managers lack the ethical values in their leadership. The managers only look at maximizing the profit even if it's not the legal standards or without even checking the welfare of the workers. This act of immoral management can lead to the collapse or lowers the profit in the business (Sison, et al., 2017).
Moral management; here the managers only look at maximizing the profit within the ethical values. They mostly adhered to the legal standards of an organization and involves the employees in the decision-making process. Their behaviors are profitable which leads to high growth of the business hence high profit.
Amoral management; this, however, can be immoral or moral when comes to the management. The managers or the leaders act ethically when they are required to do it but they do not do it as part of their responsibility (Sison, et al., 2017). They can either fulfill their ethical values or sometimes they lack ethical values and perception.
Therefore in business management and administration, everyone has a prescribed set of ethical values that he or she should practice. These include; telling the truth, participating, doing no harm to others, respecting others, and obeying the laws. Let us look at participation and telling the truth (Schnebel and Bienert, 2004).
Participation; it is the responsibility of the managers to involve all the stakeholders in the decision-making process rather than deciding by himself or themselves. Integration of the stakeholders in the decision-making process promotes trust in the working place that enhances easy achievement of the organization goals.
Telling the truth; like in accounting, the managers should give the genuine result to the stakeholders or the employees as a way of practicing ethical values.
In conclusion, behaving in an ethical manner or by practicing ethical values helps to boost the profit of the business, hence achieving the intended goals of a certain business. Whenever there is good ethics in the business environment generally the results would be high (Schnebel and Bienert, 2004). Therefore, it is the responsibility of everyone in the workplace to uphold good ethical values for the effective growth of the business.
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